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PROFILE

Aspiring business analyst experienced in Business Analysis/Data Modeling/Data Analysis leveraging skills to identify trends and communicate business insights to key stakeholders. Seeking to innovate creative solutions and solving complex problems.

EDUCATION

Sacred Heart University	Fairfield, CT
Master of Science | Major: Business Analytics (STEM)	Dec 2023

Sharda University	Greater Noida, India
Bachelor of Business Administration | Major: Sales & Operations	May 2019

TECHNICAL SKILLS

Skills: Data Modelling | Solution Design |Data Visualization| Python| HTML|
Tools: Tableau| SQL Server Management Studio (SSMS)| Azure Storage Explorer| Azure Data Factory| Service NOW| Snowflake| Microsoft Excel (Power Query, Pivot Tables, VLOOK UP) | SharePoint | Power Automate | PeopleSoft | Recruitmax| Azure DevOps (ADO)
Certifications: Excel Fundamentals: VLOOKUP, Pivot Charts | Advanced Google Analytics |

RELEVANT COURSEWORK

Introduction to Data and Programming, Database Management Systems, Data Visualization, Data Mining, Business Strategy and Analysis, Applied Statistics, Artificial Intelligence for Business, Global Supply chain Analytics, Pricing and Revenue Analytics, Applied Analytics Practicum

PROFESSIONAL EXPERIENCE

Pura Protekt, Navin Disposurgicals	India
Business analyst/ Data Analyst                                                                                                                             Jun 2019- July 2022
· Conducted comprehensive research to identify and evaluate potential business prospects, including key decision-makers within target organizations.
· Tracked and documented sales activities while analyzing performance data, subsequently devising strategies for enhancement based on the derived insights.
· Examined the integration of Recruitmax software within an organization to improve the hiring process.
· Remained updated on industry shifts, market dynamics, and emerging technologies to offer valuable insights and adapt strategies proficiently.
· Proactively generated and assessed leads using diverse channels, encompassing cold calling, email campaigns, networking events, and social media platforms.
· Implemented SharePoint and Power BI reports to enhance analytical reporting, resulting in an 80% improvement in tracking disciplinary actions and operational phases for senior management.
· Executed thorough market research initiatives to discern prevailing industry trends, ascertain customer requirements, and analyze competitor activities, thereby identifying avenues for growth.
Haldiram’s and Bikanervala, Food Company
Customer Satisfaction, and Data Analysis Intern                                                                         May 2018 – Sept 2018
· Analyzed customer feedback and satisfaction metrics to evaluate and compare the service quality, product offerings, and overall customer experience between Haldiram and Bikanervala.
· Mapped and documented the operational workflows of both outlets, identifying operational efficiencies and suggesting process improvements.
· Collaborated with Circle heads and clients to create a streamlined process for resolving customer complaints promptly, enhancing customer retention and loyalty.
· Planned and executed various office group events, contributing to team-building efforts and boosting employee morale.
ACADEMIC PROJECTS

Data Visualization of Airport Weather Reports

· Developed a comprehensive Tableau dashboard to analyze and compare two years of airport weather data.
· Gathered and processed extensive weather metrics, creating interactive visualizations to showcase trends across multiple airports.
· Enabled users to explore and compare meteorological patterns, demonstrating proficiency in data visualization techniques and providing valuable insights into weather variations and trends.

Sales Data Analysis of a Superstore
· Led analysis of sales data from a U.S. Superstore, employing advanced analytics to uncover regional sales trends, product profitability, and segment-wise performance.
· Visualized state-wise sales averages, correlated sales with profits across categories, and compared sales distributions by segments and product sub-categories.
· Identified high/low-performing regions and assessed profitability, providing actionable insights crucial for strategic business decisions.

Influence of Commercial Cinema on Youth

· Conducted an extensive review of existing literature, academic papers, and relevant studies related to the influence of cinema on youth culture, psychology, and societal trends.
· Gathered primary data through surveys, interviews, or focus group discussions involving youth participants to understand their perceptions, preferences, and the influence of commercial cinema on their lifestyles and beliefs.
· Analyzed collected data using statistical methods or qualitative analysis techniques to identify patterns, trends, and correlations
between youth behavior and the content portrayed in commercial cinema.
· Interpreted the findings to conclude the impact of cinema on various aspects of youth culture, such as values, social norms, aspirations, and decision-making.
